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Introduction

Welcome to the Veterinary Brand Style Guide Template! This
comprehensive tool is designed to help you define and document
the essential visual and messaging elements that make your
veterinary brand unique. In today's competitive landscape, a
strong, consistent brand identity is crucial for standing out and
building trust with your clients.

This style guide will serve as the definitive resource for your
brand’s visual presentation and voice across all platforms — from
your clinic's signage to your social media posts. By clearly
outlining your brand elements, you'll ensure that everyone
involved in representing your practice — whether it's team
members, marketing partners, or content creators — can maintain
a cohesive and professional brand image.

Remember, your brand is more than just a logo or a color scheme.
It's the total experience that clients have with your practice, and
this guide will help you shape that experience consistently and

effectively.




4+
Instructions

1.Set aside dedicated time to work on this guide. It's an important
process that deserves your full attention.

2.Gather all existing brand materials you have, including your logo files,
current marketing materials, and any previous brand guidelines.

3.Fill in each section of the template as completely as possible. If you
don't have certain elements defined yet, use this as an opportunity to
create them.

4.For visual elements like logos and color swatches, insert the actual
images or files into the designated areas. This will make your guide
more useful and easier to reference. Use tools like color picker
extensions on your web browser to help you identify color codes from
your website.

5.When describing your brand voice and messaging, be as specific as
possible. Use examples where helpful.

6.If you're unsure about certain aspects, consider involving key team
members or even trusted clients for their input.

7.Remember that this is a living document. As your business grows and
evolves, so too should your brand. Plan to review and update this
guide periodically.

8.0nce completed, share this guide with everyone who creates content
or materials for your brand. Consider hosting a brief training session
to ensure everyone understands how to use it.

9.Keep both digital and printed copies of your completed style guide
easily accessible for quick reference.

By following these instructions and thoughtfully completing each section,

you'll create a powerful tool that will help elevate and unify your
veterinary brand across all touchpoints.
Let's get started!




Logo and Mockups

+

Primary Logo:

Insert logo file or mockup

+

Secondary Logos:

Insert any secondary/alternate logos




Logo Usade Guidelines:

+

Minimum size:

+
Clear space requirements:

+

Color variations

4+
Unacceptable versions: DO NOT USE FILES




Color Palette

+

Primary Color Palette: Insert color swatches
with Hex, RGB, CMYK codes

+

Secondary Color Palette: Insert color
swatches

+

Accent Colors: Insert color swatches




Typography

Primary Brand Font:

Font Name: Font Weight:  Font Style:

+

Secondary Font(s):

Font Name: Font Weight:  Font Style:

+

Web Safe Font Alternatives:

Font Name: Font Weight:  Font Style:




Typographic Hierarchy:

Header 1 font/size/weight:

4+
Header 2;

+
Body copy:

4+
Captions:




Imagery

4+
Brand Imagery Style:

[Describe styles of photos/graphics that
represent the brand look and feel]

4+
Photo Treatment;

[Any filters, overlays, etc. for brand
photography]




+
lllustration Style:

| Description of illustration style if used|]

4+
lcon Style:

| Description of any brand icon styles]




4+
Patterns & Textures:

[Any patterns or textured graphics used|]




Voice & Messaging

4+
Brand Tone:

[3-5 adjectives to describe your brand's
voice and personality]

4+
Key Messaging Pillars:

[Core message]




4+
Brand Story:

[1-2 paragraphs capturing your brand's
story/history]




4+
Boilerplate Description:

[Standard description of your practice for
"About Us" sections]




Sample Brand Kit:

Here is my brand kit for Dog Days
Consulting. | keep this in a file on the cloud
so my team can access it whenever
needed.

Brand Kits-Logo, Brand Colors, and Fonts

Save the sxnct color codes Tor the proctice colors

ﬂ DOG DAYS
¥254d54 8157377 - 1 :
hsl{188,38,23) hsl(182,70.27)

e .-.J,T" rgbi21,115,118) ﬂ DOG DAYS
=1 [ A H k]

DOG DAYS
'd Qd DOG DAYS

Font Fﬂmll‘f l:hlarﬁéa:

Heading- Montserrat 31.5 @ P0G DAYS

Subheading- Late 18 |

i DOG DAYS




WI’EIE) up:

Congratulations on completing your Veterinary Brand Style Guide!
This comprehensive document is a powerful tool that will serve as
the cornerstone of your brand's visual and messaging identity. By
meticulously detailing your logo usage, color palette, typography,
imagery style, and brand voice, you've created a roadmap for
consistent and compelling brand representation across all
platforms and touchpoints.

This style guide is more than just a set of rules; it's the visual and
tonal embodiment of your brand's personality and values. It will
ensure that whether a client encounters your brand on social
mediaq, in your clinic, or through marketing materials, they!ll
always have a cohesive and recognizable experience.
Remember, a strong brand identity helps build trust, recognition,
and loyalty among your clients. By adhering to these guidelines,
you're not just maintaining consistency — you're reinforcing the
unique qualities that set your veterinary practice apart in
competitive industry.

Share this guide with your team, partners, and anyone involved in
creating content for your brand. Encourage them to refer to it
regularly and update it as your brand evolves. With this style
guide as your foundation, you're well-equipped to create a strong,
memorable brand presence that resonates with pet owners and
stands the test of time.

Your brand is a valuable asset — nurture it, stay true to it, and
watch it grow alongside your practice. Well done on taking this
crucial step in strengthening your veterinary brand!
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