
Brand Consistency 
Checklist Worksheet



Introduction:

Use the checklist below to review your veterinary practice's brand
consistency. For each item, evaluate whether your current materials
and communications meet the criteria for consistency. If you identify
any areas that need improvement, make note of the specific changes
or actions required to bring them into alignment with your brand
standards. Check the boxes of the items that are clearly and
consistently used across your brand. 

Maintaining brand consistency is essential for building a strong,
recognizable, and trustworthy brand identity for your veterinary
practice. By ensuring that all your marketing materials, client
communications, and visual elements are aligned and cohesive, you
can create a seamless, professional experience for your clients and
differentiate yourself from competitors. This worksheet will provide
you with a comprehensive checklist to assess and improve your brand
consistency across all touchpoints.

Instructions



Is your logo used consistently across all materials, in the
correct size, color, and placement?

Visual Branding:
Logo: 

Are your brand colors used consistently and accurately
across all materials?

Color Palette: 

Are your brand fonts used consistently across all materials,
with the correct hierarchy and styling?

Typography: 

Do the images and graphics used in your materials align with
your brand style and messaging?

Imagery: 

Do you have a comprehensive brand guidelines document
that outlines your visual branding standards?

Brand Guidelines: 



Brand Voice: 
Is your brand voice and tone consistent across all
communications, from website copy to client emails?

Messaging and Tone:

Key Messages: 
Are your brand's key messages and value proposition clearly
and consistently communicated across all touchpoints?

Tagline: 
Is your brand tagline used consistently across all materials,
in the correct placement and styling?

Calls to Action: 
Are your calls to action clear, consistent, and aligned with
your brand messaging?

Spelling and Grammar: 
Are all your materials free of spelling and grammatical
errors, and consistent in their use of terminology and
abbreviations?



Is your website design and content consistent with your
brand visuals and messaging?

Digital Presence:

Website:

Are your social media profiles consistent with your brand
visuals and messaging, including profile pictures, cover
photos, and bios?

Social Media Profiles: 

Is your practice's information (name, address, phone
number, hours) consistent and up-to-date across all online
directories and review sites?

Online Listings: 

Are your email signatures consistent across your team, with
the correct logo, contact information, and styling?

Email Signatures:

Are your online ads consistent with your brand visuals and
messaging, including banner ads, social media ads, and
sponsored content?

Online Advertising: 



Are your business cards consistent with your brand visuals
and messaging, including logo, colors, and contact
information?

Print Materials:

Business Cards: 

Are your brochures and flyers consistent with your brand
visuals and messaging, including layout, imagery, and calls
to action?

Brochures and Flyers: 

Is your practice's signage consistent with your brand visuals
and messaging, including exterior and interior signs?

Signage: 

Are any branded apparel or merchandise items consistent
with your brand visuals and messaging?

Apparel and Merchandise: 

Are your letterhead, envelopes, and other stationery items
consistent with your brand visuals and messaging?

Stationery: 



Are your team members' phone greetings consistent and
aligned with your brand voice and messaging?

Client Experience:

Phone Greetings: 

Are your team members' in-person interactions with clients
consistent and aligned with your brand values and
personality?

In-Person Interactions: 

Are your client emails, appointment reminders, and follow-
up communications consistent in their messaging, tone,
and formatting?

Client Communications: 

Do you regularly gather and review client feedback to
ensure that their experience aligns with your brand
promise and values?

Client Feedback: 

Do you provide regular brand training and guidelines to
your team to ensure consistency in their interactions with
clients?

Brand Training: 



Remember, brand consistency is not about rigidity or sameness, but
rather about creating a clear, recognizable, and authentic identity that
resonates with your clients and aligns with your values and mission.
By using this checklist as a starting point, you can identify areas for
improvement and take proactive steps to strengthen your brand
consistency over time.

Maintaining brand consistency requires ongoing effort and attention
to detail, but the payoff in terms of client trust, loyalty, and
recognition is well worth it. By regularly reviewing and addressing any
inconsistencies in your branding, you can create a cohesive,
professional image that sets your veterinary practice apart and
supports your long-term success.

Wrap Up: 



Don't let uncertainty hold your brand back. Email me at
rhonda@dogdaysconsulting.com to start your journey towards a
stronger, more cohesive veterinary brand. 

Whether you need a little guidance or comprehensive brand coaching,
we're here to support your success.

Your brand has the potential to be extraordinary – let's unlock it
together!

If you're feeling stuck on any of the questions or need guidance in
developing your brand elements, we're here to help. At Dog Days
Consulting, we specialize in brand coaching for veterinary
professionals like you.

If you found it challenging to complete your brand consistency
checklist? Don't worry – you're not alone! 

What’s next for you?

Building a strong, cohesive brand takes time, expertise, and often,
an outside perspective.

Take the next step in elevating your veterinary brand:

Review your completed worksheet and identify areas where you
need additional support.

1.

Reach out to us for personalized brand coaching tailored to your
unique needs.

2.

Let's work together to create a powerful, consistent brand that
resonates with your clients and sets you apart in the veterinary
industry.

3.

mailto:rhonda@dogdaysconsulting.com
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